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Travel Behaviour in Trinidad: A
Better Understanding




Introduction




Introduction

If these folks would
take the bus, I'd be
home by now!!

*sigh* | need

Public transportation is mainly
used by captive travellers!!
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Travel Behaviour Survey

e Sample Area: Trincity
Boundaries:
North- Eastern Main Road
South- Churchill Roosevelt Highway
West- Orange Grove Road
East- Trincity Central Road

e Sample size: 500 individuals

« 3 Sections:
e SOcio-economic data
o travel pattern data
e mode perception data
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Socio-Economic Data

Gender Range Age Range of Respondents
Not Stated
3%
Men = 18-24
48% = 25-34
= 35-44
Women
49% = 45-54
= 55-64
= 65 and over
= NO response
BMen ®EWomen & Not Stated
Income Range of Respondents Household Sizes of Sample
1.4% 5.1%
No response [l 2.2% 9.6% 5-1%

$40,000 and over 0.0%
22.6%
$34,000-$39,999 | 0.2%
o $28,000-$33,999 M 2.2% 23.8%
$22,000-$27,999 — 16.9%
$16,000-$21,999 I 31.4%

$10,000-$15,999 | 33.6%

$6,000-$9,999 NN 13.0%
2,000-$5,999 | 0.6% 37.5%

0-$1,999 0.0%

Income Grou
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Travel Pattern Data

San Ferna 34

Princes Town

o

Point Fe
f’ Penal-Dehe

Siparia

Region and Boroughs

Frequency

Port of Spain City 9.4%
San Fernando City 0.4%
Chaguanas Borough 2 8%
Arima Borough 4.3%
Couva-Tabaquite-

Talparo 2.0%
Diego Martin 3.1%
San Juan- Laventille 15.6%
Sangre Grande 9.1%
Tunapuna-Piarco 53.3%




Travel Pattern Data

No of Vehicles in a Household
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Travel Pattern Data

Different Public Transportation Tours

Walking Tours
5%

Mixed Tours
31%

PH Tours Taxi Tours
11% 13%

Bus Tours
209

MMaxi Tours MTaxi Tours MPH Tours MBus Tours ™Mixed Tours ™Walking Tours




Travel Pattern Data

Tour Length of Respondents
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Tour Information

A Private Car Tour

Public Transportation Tour
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Tour Information

Private Car Tour Public Transportation Tour

Multipurpose Tour Multimodal Tour
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Modal Perception Data-
Comfort

Private Car Users Public Transportation Users

Car Car

No Response [ 2.1%
No Response [ 2%

very comfortable [N 06.9%
very comfortable [N, 0320

comfortable | 1.0%
comfortable Il 5%

neutral = 0.0%
neutral

uncomfortable = 0.0%
uncomfortable
_ very uncomfortable | 0.0%

very uncomfortable

13




Modal Perception Data-
Safety

Private Car Users

PH Taxi

No Response | 0.7%
Very Safe  0.0%
Safe  0.0%
Neutral M 6.7%
Unsafe [N 19.6%
Very unsafe [N 7 3..0%
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Public Transportation Users

No
Response

Very Safe
Safe
Neutral

Unsafe

Very
unsafe

PH Taxi

M 1.6%

0.0%

0.0%

E—— 31.1%
e ——. 7. T%
E— 29.5%

(]



Modal Perception Data-

Factors for NOT Choosing a Mode

Private Car

Car Users

Ph Taxi

Maxa Taxi

PTSC Bus

|‘||fr"
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" Time wComfort mCost M Accessibility
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100%

Public Transportation

PH Taxi Users

Taxi
Masd Taxd
PTSC Bus

Car
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Conclusion

 Private Car users and Public transportation users need to be analysed
separately as they have different behaviours

e These two group of travellers have indicated that time Is an important
factor

 Latent variables such as comfort and safety play a larger role in
private car users’ choice behaviour than ‘typical’ factors such as cost
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